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The effectiveness of personalized Email marketing has been
proven to result in a greater return on investment over traditional
methods of marketing such as; direct marketing, advertising, and
traditional mail. Smart businesses understand the importance of
personalized one-to-one marketing and this can be achieved faster,
and cheaper, than ever before with Logiforms Email Campaign
Manager.
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GETTING STARTED

You might notice that the Email Tools Icon is grayed out and inaccessable at first. The Email Tools Icon in the toolbar will not be

available until you have first set up an email campaign. Once you have followed the steps below to create a campaign, then you
will have access to the functions of the Email Tools sub menu.

To get started creating a new email campaign, select the Create Next, select the Email Campaign Manager icon
New Component icon from the navigation menu from the list of available components wizards.

The campaign set up process is a series of steps. Click throughout the process to complete the setup process.

GENERAL CAMPAIGN SETTINGS

. The first step in creating an email campaign is giving it a name and a description. Enter a name and description now.

Next select the project folder and email campaign folder, where you want to save the campaign. Click on the plus icon
. next to the project folder to expand it. Next, expand the Email Campaign Folder and select a destination folder. If you
want to create a new email folder, use the New Folder link.

1. General Campaign Information 2. Select Destination Project Or Create a New one @
Enterthe name ofthis email campaign Selectthe Project and Ernail folder for this el Mewe Notice that the selected I_Droject
Referral Rewards Promotion carmpalgn Falder and the selected Campaign
- Folder are shown in red just below
) L " s the folder tree.

Campaign Description -
Referral Rewards Email Campaign EEJ: Sample Project Falder Make sure that both the Project

EIE!S Ernail Campaign Foldars folder AND the email campaign

folder are selected before you
C[] General{gmail Campaions continue.

Selected ProjectSample Project Falder
Selected Campaign FolderGeneral Email Campaigns

SELECT THE RECIPIENT LIST

Using logiforms, you can send email to any of your forms and/or content bins. Navigate your project folders and select
the form or content bin that contains the recipient email addresses that you want to send the campaign to.

Once you select the content bin, it will be shown as selected in red. Click Next to continue.

Select a content binform to use as a recipient list Es

Select a content binfform to use as a cantact list. vou E[«F Sample Project Folder

will he able to create a filter to select specific records b Farms & Content Bing (2
{users) fram your contact listin the following setup & 2
page.

@ Referral Email List (contenthiny

Selected Content Bin:Referral Email List

Previous || MNext
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RECIPIENT LIST OPTIONS

. The next screen shows you how many elligable recipients are in the form/content bin previously selected and give you
the option to Send to all X recipients or to Create Recipient Filter. Click the radio button next to your choice. If you
choose to Create Recipient Filter, the next screen will present you with an opporunity to create a filter and rules.

. If you decide to send the email campaign to all recipients, the option to preview those recipients is available by clicking
the link in blue. Clicking this link will open a pop-up window to display the elligable recipients.

Recipient Filter Options

Create Recipient list filter

The contact list selected contains 3 records. Select an Option below, then click Mext to continue.
. Build a query to select a targeted recipient list from the 3 records returned.

Send to all 3 recipients

@ .
r\- Send this cam pa i an to the entire reci p| ent list. 2 http:/feww. logiforms.comfmembersfapps/a ndex. lffmethod/previewfilterresultss - ... |L”EH5‘
Click here to view the current recipients. <>
Displaying Records 1 T0 3 OF 3
D | Date Submitted Friame |Iname address1 | addressz | emai
1 05-16-2005 18:31:50 Eob Jores 11 Apple St Hew York bab@habic
2 05-16-2005 16:33:43 ke Summers 44 South Rd LA mike@hatn
3 05-16-2005 18:35:15 el {'_") Tissard 55 long Street  Seattle melt@bigee

CREATING A RECIPIENT FILTER

. If you selected to create a recipient list filter, the next screen you will see will be the familar filter creation screen. Note,
this step is skipped if you had selected to send to all recipients.

A rule is made up of between 1 to 10 filters. Each filter includes the field to filter, the operator to use and the criteria.

Shown here are two simple filters that will select all recipients who had selected the response method as “email” and who
had submitted a “High Priority” Support request.

. Use the Match All, Match Any and the Custom Match radio buttons to refine your filter criteria. Clicking the Custom
Match option reveals a text area where you can type an advanced filter clause.

Use the Preview Filtered Results button shown here to check
on your filter results as you build your filter. When you are
happy with the results, click next.

. Prewiew Filtered Results |

Filter 1 |address1 vlcnntains s e vark | DO
Filter 2 || date v | greaterthan v [01/01/2000 | QO

 Match Al € Match Any & Custom Match (Advanced)

. 4 Clicking Next, will open a prompt that asks

you to give the filter a name. The next time
you send email to this list, you will have the
option of selecting your previously created
recipient filters.

[Filter1] AMD [Filter2] OR [Filter1]]
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GENERAL CAMPAIGN SETTINGS

. Next you begin to enter some details about your email campaign. Select the field from your database that contains the
email address of your recipients. It is important that this field contain your recpients email address(s).

Next enter a from email address and a from name. When your recipients receive your email, it will look like it came from
this address.

Enter a subject line next. You also have the option of customizing the subject line, as shown here, with wildcard values.
Click Next to continue when you are ready.

General Email Campaign Information

Selectthe field onyour farm which contains the email Email Field
address ofthe recipients. Be sure to select a field which -
cantains valid email addresses. | ernail v|

Erter a FROM address which will appear in the FROM field From Address (ie: newsletier@greenappleco.com)

of the email. This will give the appearance that the email is |bub@greenapplecn.cnm |
carming frorm you.

Fram Mame {ig: Green Apple o)

Itis & good idea to personalize the subject line using any |Elnb |
available wildcards. Insert wildcards to create an engading

subject line. Email Subject Line:

Example: Iname 4
Uszing wildcards to custamize the subject line: Dear [fhame] [Iname]

[First Mame], How is the wheather in [CITY]?

Resulting Email Subject line:
James, How is the wheather in Seattle? | Previous | | Continue |

DESIGNING YOUR EMAIL CAMPAIGN

. Use the inline Email Designer to create your email campaign. You can create an HTML campaign and/or a TEXT cam-
paign. Click the link shown below to toggle between the text and HTML versions of your email campaign.

. Use the wildcard menu to insert wilcard values into your email campaign. If for example, your form/database has a first
name field in it, you can select the First Name Wilcard card to personaliize your email. When you are happy with your
email campaign, click next to continue. You will have the opportunity to preview the campaign in a few steps.

- The email designer makes it
--Inzertildcard--- + == Dynamic Contenf (# HTMLEmail 4 Text‘ersion easy to create professional
N . A — — [ o O quality email campaigns. Use
| il l 4 X #h| o | — [ S0 I ESE|EiEE the word processing interface to
=== --- | W = - oo i
nse naca [ Times tew Roman [ 3 VH BIU | & % |T. M My T TEE .:-extr:lndaﬁglor and images to your
-—-Inser Wildcard---
To insert images, click the
address| image icon in the toolbar and
point to an image hosted on
date your server or elsewhere.
datesuh You can also use your favoriate
A HTML designer program to
ermail design your email campaigns
fhame and then cut & paste into the
editor show here. Be sure tp
Iname Toggle to Code View before
me ut pasting your HTML.
record id

Click next to Save any changes. At this point your email campaign has been created. You are still using

Q the Next and Previous buttons to complete the set up process, but if you left now, you would be able to
access this new campaign from your main menu and continue setting it up later. Durring the set up
process you are guided (using the next & Back buttons) through the entire set up process.
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UNSUBSCRIBE LINKS

. Every email campaign sent from logiforms.com includes an unsubscribe link. When a user unsubscribes, they are not
deleted from the database, but they are flagged as unsubscribed and you will no longer be able to send mail to them
using logiforms.com

You will be asked to enter the unsubscribe link text next. If you have both an HTML and a TEXT version of your email,
you will be asked to enter the HTML link and the TEXT link. You can also specificy an optional unsubscribe redirect url.
When a recipient unsubscribes, they will be redirected to this URL.

Un subscribe link and Redirect Options

Text Un subscribe Link:
This text only link will appear at the bottorm of the ermail with 2 link (hitp:fwasswe logiforms . comfunsubscribe ) to unsubscribe.
Example: Please click this linkto un subseribe.

Un subscribe Redirect Url
You may optionally specify aredirect url. After a user has clicked your unsubscribe link, you may redirect therm to a page on your
webgite with & goodbye message. Example: hitp: . mysite.cormithankyou. htmi

hitp:ihanena myhomepage . comithankyoo himl

. If your campaign contains any URL's, you will be presented with a list of them and asked if you want to track any of the
links. Click the checkbox next to each link you want to track.

When a link is set to be tracked, you will be able to view how many times and who clicked it in the resulting email reports
after your campaign has been delivered.

Link Tracking Options

The fallowing Anchors were found in your email campaian. Selectthe ones you would like to track click through rates on. WMake
sure wour links start with hitp:iheeeae. Links without this prefixwill not link carrectly from an email.

[~ httpziwww.myhomepage.comdiquickstart.pdf

[T httpziwwwmyhomepage.com

[~ httpziwww.myhomepage.commnethodunsubscribe

SUBSCRIPTION PREFERENCES

. Logiforms provides a way for your email subscribers to log in and edit their subscription preferences. Enter the text that
you would like to appear on this link. If you do not want to allow your users to log in and edit their preferences, leave this
option blank.

Completing this step will add the link to the bottom of your email campaign. When the recipients of you campaign click
the link it will load thier profile information and they will be able to edit their profile. This option works great to manage
subscription preferences and to allow the subscriber to update their email address.

Preferences Management

You may provide a link, in additon to an unsubscribe link, to allow your users to edit their preferences. Recipients will be able to
fallow this link and edit their subscription preferences. Leave this section blank ifyau do notwant to provide a edit preferences
lirk.

Text Edit Preferences Link:
Similar, ta the unsubscribe link Thig is the text description ofthe "edit prefarences” link.




- The next screen in the setup process gives you the option to preview your campaign and/or schedule it to be delivered or

save it as a draft to deliver later. Lets preview the campaign first. Click the preview link shown here

. Previewing your campaign is a two step process. First a new window will open showing you a spreadsheet with all

of your recipients. From this pop up window, click the email icon [ il next to the recipient to preview. Since the
email content can be diffrent for each recipient, you need to select which recipient you want to preview for.

A new window will open and show you a preview of the email. Notice the links at the top of the preview window. If you
have both a TEXT and an HTML version of your email you can toggle between the two using the links shown here.

- To send a preview copy of your email, click the Email Preview to test address link. This will open a prompt, shown here

and deliver both the TEXT and HTML version of the email to your inbox. You can enter multiple recipients, which can be
convenient if you need to get approval on the email campaign prior to sending it.

Preview Your Campaign

Testing your campaign priorto sending it a very impoartant step. We recommend you test your campaign Using our preview &
testing tools to get a good idea of how your content will look for each recipient and format.

Instructions: Follow the link below to open a new window with a list of recipients. Click the geegilizons next to the recipient record
to previews that recipients email. You should also Us gy i = S - S
testing.

A http:/fwww. logiforms.comimembersiapps/app2/t = O]
o 144k M
[tis important to note that when you make changes Youweing reos 1 103 0F 3
previews again for the changed to be reflected. W Date Submitted frame  |Iname addresst addressz | email date
| 1 05-16-2005 18:31:50 Bob Jones 11 Apple St Mew York bob@bobjones.com  01-01-2006 4:13:0
| 2 05-16-2005 18:33:43 Mike: Summers t{h 44 South Rd L& mike@hatmail.com 03-14-2006 11:35:0
@ | 3 05-16-2005 15:35:15 el Tissard 55 Long Street Seattle mel@bigeomparry,con 10-20-2004 S0

. If - Microsoft Internet Exploren

Email Campaign Preview

If you want to go back and Below is a previesy of your emnail camnpaign as it will appear for the selected recipient,

make changes you can. Just

> ) @ Return to redpient st & Print Email Preview to Test Address =T TEXT Yersion
close the preview windows and
use the Back button to step Hello Christapher,
back through the set up
process. Then use the next logifarms.corm is currently offering a special upgrade incentive to our 15 day trial members.
button to continue and complete Upgrade your account before September 3rd 2004 and you are eligible to receive 50% off

your first purchase. To make the most ofthis maoney saving offer, purchase a 12 month
subscription and save the equivalent of 5 full months or $124.75 USD.

Log in now and select upgrade to take advantage of this limited time offer

Special Promotional Code: 5021072

Totake advantage of this time limited offer, log into your accounts and select upgrade.
klond ontorthic chocial proraotional fodowhon neeeading g sgve YOUr maney and add

lorer User Prompt E| hisite.

Script Prompt:

Enter up to 10 email addrezzes to receive a test copy of thiz email campaign. e |
ance

email campaign, be sure to close the preview window prior to previewing the changes. Otherwise some changes

Q You should always close both preview windows when leaving them. If you go back and make changes to your
may not be shown.
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e
SCHEDULING DELIVERY

. From the same page that you launched the preview windows, you can select a delivery date for your email campaign. All
times shown are in Pacific Standard Time. You can cancel the delivery and continue to make changes to the campaign
right up until the time of delivery.

. You may optionally save the campaign as a draft and send it later. You can also come back and edit this campaign later.

Preview & Test Your Campaign Schedule Delivery

;rrﬁSgr&gr‘:ﬁg{;a%%a:ggo’?,rzi?nr;ﬁdseggitg%t“ EU‘?W When you are happy with the preview of yvaur campaign, schedule
carEln ainn usiph U preview &teystin togls to geta delivery by setting the date and time helow. You can specify a
goodpidga ofhogwyoup; content will Ioogkfor eacr? delivery date of up to ane year in al:!vancg. Yourwill recieve email
recipient and format, confirmation when your campaign is delivered.

E=1 Click here to preview and test vour campaign. May v”31 v”2005 "l |4 v||00 v”PM v|

FALL TIMES SHOWMN ARE PACIFIC STANDARD TIME

Or Save as a Draft

YoU can save your campaign as a draft, and edit it later.

| Previous | | Save as a Draft
v

AFTER THE SET-UP PROCESS

. The Setup process is finished. As soon as you save your campaign scheduled or as a draft, the set-up process ends.
The Email Tools Sub menu becomes active and you can now access any of the Email Tools Editing Screens directly.

Edit Campaign - returns you to the email designer to edit the email content and from/subject line.
Recipients - modify the recipient list for your campaign

Delivery Schedule - update your campaign schedule or cancel the delivery

Preview Email - view and modify the recipient filters and selection

The other two options, List Cleaner and Campaign Reports, are available only after your campaign has been
delivered.

. You are also presented with a list of options for your email campaign.

Form Tools [x] I Data Management B I Integration [x] I Email Tools l

@ Edit Carmpaign &l Recipients ® Delivery Schedule @ Preview Email ﬁ list Cleaner ,':; Carmpaign Reports

Your Email Campaign has been scheduled for delvery on May 16,2006 at 7:30 PM.

Youwill receive an email notification when your email is sent.

To continue editing your email campaign, use the menu bar above ar zelect from one of the fallowing options.

Preview Campaign

Schedule and Delivery Settings

mManage Recipient Selections

Edit Ernail HTML and Textual Body Caontent

Link Tracking, Un subscribe options and Subscription Prefs
Cwnamic Content Options

Return to your main menu




EMAIL CAMPAIGN MANAGER QUICK START GUIDE

ACCESSING YOUR EMAIL CAMPAIGN FROM THE MAIN MENU

Components

Component Details @

[i Your logiforms Components
EQ Sample Project Folder
[ Farms & Content Bing (3

I>

[ Referral Rewards Promotion Email Campaign

Edit Campaign | Delete | Duplicate | Move fo Wew Folder

[

Once your campaign has been created, you can access it via the main menu. When you access your email campaign
through the main menu, an overview of the email campaign will load in the component details window.

The component details window (on the right side below) provides a link to preview the email campaign, the delivery
status and other useful information.

TIP: Use the duplicate feature
(accessable from the component details
window shown here) to duplicate a
campaign. This is a great way to send the

=l Email campaigns (1) next newsletter in a series. Just duplicate

Campaign Referral Rewards Email Campaign - Feh i i
-~ General Ermall Gammpaigns Dascripfion the email campalgn, u|_3date the content
E--LI,"' and schedule it for delivery.
Status: Scheduled for Delivery

@ Referral Rewards Prormotion

[a Users {0}

Status Details:  This campaign is scheduled and will be
automatically deliverad an the delivery date
shown below. You may still edit this

campaign prior to delivery,

Using this method can save you time
setting up a new campaign.

Scheduled
Delivery

Date Created:
Last Modified:

05806 07:30 Pu

051 81045 0659 P
05M18/06 07:22 PM

Content Bin S
Dsed: Refarral Email List
Recipients: P rewi e

Subject: Cear [fname] (Iname]

DELIVER STICS & REPOR

Once your email campaign has been delivered you will receive an email confirmation of delivery. You will also be able to
access real time campaign reports. The Email Tools Sub Menu includes a link to the campaign reports. These links are
grayed out and inaccessable until the campaign has been delivered.

Use the reports drop down menu to access the various reports available.

| Camnpaign Activity Cwerview w

[ Carnpaign Achivity Oeriew b
LITE USERS DISCOUNT OFFER.: CAMPAIGH ACIVITY OVERVIEW q

Campaign Scti yigt
lick Through Activity Orverwiew
Total % of Total Received | °° of know Un CI!Ck'Thr"—‘”ghs by URL
Opens|cClick-Thraughs by Day & URL

. Fecipient:Bounce Surmmmary
Recipients 654 nfa Recipient:Opened
Recipients who opened mail 93 14%. Recfpfe”ts’u'_"“bsc”be‘j_

RecipientsClicked Any Link

Undeliverable's 242 r 260%
Clickthroughs Total i} 0% 0%
Recipients who clicked on any links

LITE USERS DISCOUNT OFFER: CLICK-THROUGHS BY DAY & URL

Recipients who UnsubScribed

Total Click-Throughs

%5 of Total Click-Throughs

http:/ /www.logiforms.com/index.If/method/featuretour/psec/producttour;

September 26, 2002 4 10%

Sepkember 27, 2002 a0 51%

September 28, 2002 B

Sepkermber 29, 2002 3%

3
1
September 30, 2002 3 B
1
1
1
1
1

Ockober 01, 2002 )

Qctober 02, 2002 3%

October 04, 2002 I

Qctober 16, 2002 3%

October 18, 2002 G%

Total 36 95%

http:/wmw.logiforms.comyindex.Iffmethod /support,

Sepkerber 26, 2002 | z | 5%

September 28, 2002 | 1 | 3%




